
 

Electrolux Second Life campaign 

Electrolux is proud to introduce its first virtual colony in Second Life, the "Innovision Hub," 
developed in partnership with Gronstedt Group and Millions of Us. Whether you're Little Red Riding 
Hood or Batman, a fish or a dragon, or just an enhanced version of the real you, you're invited to 
teleport over to the Hub – a giant light bulb hovering over a cardboard box – where we'll be hosting 
a series of meetings and holding contests for Second Life residents. 

 
During our grand opening, the Innovision Hub was 
filled to capacity. The meeting acknowledged 
some of Second Life's leading gadget designers 
and innovators with our first ever "Innovision 
Awards." Afterwards, our DJ turned the Hub into a 
dance floor and we rocked a vivid array of avatars 
with the hottest club tracks in all of virtual space 
(after all, no one knows that you can't dance in 
Second Life). Watch the video from the meeting 
here 
(http://www.youtube.com/watch?v=6IEZpx1e6s4)  

Later, Electrolux announced the winners of its Second Life Grant Program. The winning innovation 
ideas were: 

1. Jean-Claude Roblique with a Teleport Cabin that provides a carefully selected and 
compelling list of destination themes. 
2. Hilary Mason with an InfoFez hat that whispers relevant information about the location 
you’re standing in. 
3. DJ Doubledown Tandino for a The Box Template that creates boxes for products 
stocked in a virtual merchant’s store.  

The winning entries will be completed in two months time.  

The Innovision Hub is a tribute to innovators in 
both the virtual and real worlds. A gallery honoring 
some of the last century's great inventors 
highlights the insights that have made our lives 
more livable. Portraits of celebrity innovators like 
Steve Jobs and Walt Disney share space with 
lesser-known characters like Otto Frederick 
Rohwedder, the inventor of sliced bread, and 
Melitta Bentz, the genius behind the melitta coffee 
filter. These luminaries all shared Electrolux's 
passion for user-friendly innovations: Jobs didn't 
invent the first portable digital music player, but he 
invented the first truly useful player; Bentz didn't 
invent coffee, but her melitta filter brought the java 
brew to our homes. 
 
 
 
 
 



 
This is the kind of innovation that Electrolux is all about - products that are thoughtfully designed to 
meet real user needs. Our Second Life campaign has been a resounding success so far, and we 
expect future initiatives to be even more exciting and rewarding. The public response has been 
gratifying, as well, with raving blog reviews like: 
 

“This is a fantastic offering to the community.” 
“At last companies [Electrolux] seem to be getting over the “just build an island” approach.” 
“Electrolux enters Second Life in a really innovative way.” 

 
Stay tuned for information on more meetings and contests at:  

Innovision Hub (http://slurl.com/secondlife/Future/81/159/55) 
 
Innovision Blog (http://secondlife.electrolux.com/) 

 

 


